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       thics is one of the most critical aspects of the long-term 
       success of a business, no matter its size, industry, or 
profitability. It is imperative to understand the link between 
Business Ethics & Business Success; for a business to thrive, it 
needs progressive ethical conduct to gain the trust & meet the 
expectations of its customers & shareholders.

Generally, Business Ethics are standards to differentiate between 
morally right and wrong actions in a business environment – while 
the majority of these coincide with the law, some behaviors are 
legal in the purview of the legislation but are unethical. Being truthful 
and trustworthy is the foundation of ethics – they’re the standards 
by which your customers and stakeholders will assess the reliability 
of the company to determine whether or not to engage. There are 
many reasons to uphold ethical business; some of them are:

Investors: people usually invest in trustworthy avenues, and ethics 
goes a long way towards building that trust. Ethical corporations 
attract investors due to transparency in their actions, where 
stakeholders foresee low risk to their investments.

Ethical: practices help build and maintain a good reputation, which 
is an absolute requirement for aspiring organizations. Companies 
with amoral practices are never considered lucrative ventures, 
which may result in fewer investments, return; hence damaging the 
prospect in an irreparable manner.

Customer loyalty: If a business practices ethical behavior, it leaves a 
lasting impression in the minds of the customers, bounding their loyalty 
& trust with the company. Customers are like business partners, 
expecting a return on their investments; unethical practices can taint 
their experience, leaving a wide gap for the competition to swoop in.

Financing: Ethical-oriented companies instill confidence in 
Lenders/Banks/Financial institutions, who then extend continuous 
support to boost the growth of the organization.

Organizations: where regulatory and compliance systems are 
based on ethical norms and practices, are more likely to find 
success in their endeavors.

Just like customers: employees don’t want to be associated with 
unethical business practices. People prefer working in an 
environment that does not sap their peace of mind. In an ethical 
environment, employees, apart from finding peace of mind, are 
likely to stay longer in the organization; increasing employee 
retention significantly and reducing the cost of recruitment and 
training. When employees don’t feel threatened by dishonest 
conduct, they are more likely to trust one another, giving rise to 
teamwork & collaboration.

Sometimes, even if a company upholds the highest levels of ethics 
with an elaborate road map for employees to follow, the lines often 
blur as the business environment grows complex, creating 
ambiguity for the employees. This can be remedied by Corporate 
Ethics Programs, aimed at creating awareness amongst employees 
and defining a clear path for employees to follow when 
face-to-face with a moral quandary.

At Cnergyico, we have a dedicated team, the Internal Audit 
Department, which ensures ethical practices and devises a 
clear path for employees to follow. The IAD team organizes 
frequent workshops on Ethical Business as a refresher on 
previous policies and to offer guidance for ambiguous 
scenarios. The team is planning a series of workshops in the 
near future for all Cnergyico employees, reaffirming the 
company’s commitment to ethical business.

E

BUSINESS ETHICS 
A SUCCESS FORMULA

Salman Saeed is part of
Cnergyico’s Internal Audit Team
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    n the past, marketing used to be visceral, 
    where the go-to market strategy was to brand 
the logo and brand name as beautifully & 
eye-catching as possible at popular locations. 
The approach had limited success. As the field 
advanced and research entered the mix, brands 
realized that branding is only a minor part of the 
recipe to making a lasting impression. The quality 
of the content plays a much more extensive role. 
These findings cued a marketing revolution; 
instead of beautiful designs, brands started 
moving towards minimalistic designs with simple 
logo branding, rather than complex logos 
composed of complex ratios, brands shifted 
towards simple logos, i.e., debranding.

Have you ever wondered why even 
make a logo?
A logo is an identity, the face of the brand. 
Before industrialization, the word branding 
wasn’t associated with marketing, it 
represented possession. Cowboys & Farmers 
used to brand cattle with initials or marks as a 
sign of ownership; branding is less marketing 
and more ownership of your product. The 
aesthetic logo became prevalent as 
companies started mass production of 
consumer goods; to separate their product from the generic 
and build a reputation that would separate them from the 
competition. The challenge with branding is that it should be 
subtle enough to blend in with the product, adding beauty to it; 
just branding it with a name would do the trick if you just wish to 
separate the product out from the ordinary, but if the 
aesthetics do not blend with the product, it would repulse 
customers rather than attract.

To understand the importance of a logo, imagine the list of 
products that would seem alike if they were unbranded. The first 
product that comes to my mind is Pepsi and Coca-Cola. These two 
products are so similar that only a few people can distinguish them 

in a blind tasting. Due to a logo, people tend to form 
a biased view based on past experience and brand 
loyalty, compromising objective decision-making. 
Therefore, if a brand has high equity and loyal 
customers, even inferior products or high cost 
does not impact its sales.

Why Debrand?
A simple explanation for this may very well be a 
drive to maturity. There was a time when people 
responded to vibrant and complex logos, but with 
time, its impact has dulled significantly. 
Consequently, we are witnessing many brands 
hopping on the bandwagon of debranding; it is not 
merely a fad – it truly works. Companies like Burger 
King, Warner Bros., Intel, and Pringles are 
debranding. Why? Because the benefits of 
debranding are powerful in such a pixel-hungry 
world. Debranding involves stripping a logo to its 
most simplified and recognizable form. Instead of 
superfluities, complex typography, drop shadows, 
and gradients, debranding to 2-D flat designs with 
minimal embellishments.

The debranding trend is a direct response to the 
changing lifestyle. Nowadays, people do not 

consume content like they used to; most people do 
not have the time nor any interest in advertisements. Therefore, 
brands today are granted less and less time to make an impression. 
In such an overcrowded marketing space, brands have to keep their 
messages clear, concise, and easy to digest within seconds to 
make a lasting impact. Just look at Apple, black and white brand 
palette, simple font, and iconic minimalist logo has become 
synonymous with being the best of the best, the strategy many 
other brands have jealously tried to imitate.

THE GREAT DEBRAND
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Emad Mehmood is part of
Cnergyico’s Communication Team

Mohammad Mustafa Khan is part of
Cnergyico’s Oil Marketing Team

       or consumers, the story of products begins from the shelves or 
       dispensers and ends upon their consumption, but there is a lot 
more to the tale. The shelf/dispenser doesn’t produce the 
product, nor does the product automatically teleport into place; 
this is made possible by an intricate mechanism through which it 
is produced, packaged, and transported to the local vendor for 
sales. This piece is about the mechanism through which fuel 
produced by Cnergyico is transported to its retail franchise and 
customers nationwide.

Customer service is the backbone of the Retail Business; an 
entire business can crumble if the customer service 
representatives don’t deliver on their responsibilities. At 
Cnergyico, the Customer Service Rep is not only responsible for 
solving customer queries (Such as checking account balances, 
order status, or just gathering general information) but the crucial 
part of his job is to place product orders. Currently, there are two 
ways to place orders at the company; the first option is through 

the Call Centre, and the second is through the application 
“Conecct – Retail Ordering Platform.” Once the order is 
confirmed, the sales & delivery are put on hold until its payment is 
cleared. Once the bank confirms the payment clearance, the 
status is changed from hold to release, queuing the order for 
delivery. This is where the logistics team comes in; the team 
communicates the lead time to Customer Service and schedules 
the pick up of the product from Cnergyico’s Oil Refining Complex 
in Hub or through the closest fuel depots (fuel storages at prime 
locations to reduce delivery time and cost) and delivers it to the 
customer. The order is closed and marked completed after the 
customer receives the product. Through this cycle of Order & 
Delivery, the company ensures fuel availability at all Cnergyico 
outlets and its B2B customers nationwide.

F
THE FUEL STORY
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THE CRICKET FEVER  
MORE THAN JUST A GAME

Sohaib Muzzaffar is part of 
Cnergyico’s Contracts Team

          ricket – the English sport that lives in the hearts of all Asians – 
          is back in the mainstream with the Asia Cup & the upcoming 
T20 world cup. We Pakistanis eat, sleep, & dream cricket; the craze 
is at its peak during the world cups, during which period even 
seasonal sports aficionados become experts. The morale of the 
nation fluctuates with each victory and defeat – such is the impact 
of cricket in Pakistan.

Cricket is the go-to distraction for most Pakistanis; people forget 
their worries & stress and get engaged in sports as if it’s a matter 
of life & death. Recently, the passion for cricket has increased 
incrementally; it has gotten more pronounced since the team’s 
performance improved significantly and led to Pakistan defeating 
India in the Semifinal of the T20 world cup last year by a 
significant margin; such a feat was never achieved against a team 
as strong as India.

The world hasn’t seen two rivals such as India & Pakistan; when 
these two giants compete, it drags the entire population of both 
nations into the competition. No other matches fuel the passion of 
both nations like the Pak & Ind matches.

Cricket brings out much positive in our society. Due to cricket, 
Pakistanis come together as a nation with such zeal as if it were 

Independence Day. Secondly, cricket brings positive economic 
output by creating job opportunities for the young, talented youth 
of Pakistan. Tournaments like the PSL provide excellent 
opportunities to discover new talent and provides avenues for 
brands to market their business. The impact of cricket spreads far 
and wide throughout Pakistan. 

Apart from the economic perspective, cricket also imparts valuable 
life lessons, such as identifying our strengths, believing in ourselves, 
patriotism, and dealing with loss. The sport highlights the struggle 
of players, such as the success story of Babar Azam, the team’s 
skipper, whose story teaches the importance of consistency, hard 
work, and how it can take you forward.

The loss in the Asia Cup has slightly dulled the passion in the people, 
but soon it will rise again in October: T20 World Cup. In my opinion, 
the boys in green will redeem their pride and once again reclaim the 
world cup for Pakistan. 

C
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        rom its beginnings, on the close-trimmed greenswards of 
        Victorian England, tennis was prized for its beauty, or, anyway, 
its potential for evincing it. Among English élites of the 
eighteen-seventies, when lawn tennis caught on, there was a 
fascination with the culture of ancient Greece: its sculptures, 
plays and poems, prizing of (male) youthfulness, and 
aestheticizing of the human body in motion. With tennis, you 
moved. There were moments of gracefulness, even loveliness.

Has there ever been a player who got more proximate to some 
formal ideal of tennis – who pursued its possibility for transcendent 
beauty with greater effect and results than Roger Federer? 
On Thursday, he announced that he was retiring from the tour 
after one last event later this month. 
The 20-time Grand Slam champion 
referenced his injuries and surgeries 
in the announcement.

Federer, a Swiss native, is 41 years 
old, and his professional career 
spanned 24 years. He has 
become one of the most 
influential human beings in this 
world. The way he dances on the 
court reminds me of ballet 
dancers flying through the air 
without any hint of effort as they 
pirouette on the tips of their toes.

The hidden magic rests in Federer's entire 
body. The power of his strokes radiating through 
his body with every shot is outstanding. It looks as 
though it is first generated from the tips of his 
toes, then all the way to his fingertips in just a 

fraction of a second. But there is something that I admire the most 
about Roger Federer, and that is his mental attitude.

Roger's tennis is so innate that everything is natural, and you can 
see this in other players as well. They have hit the ball so many 
times that they know exactly how it should feel every single time 
they hit the ball. They may make contact with the frame a few 
times, but that is unavoidable.

It was at this precise moment, perhaps, that tennis shifted for 
good into another gear. A gear that left us baffled, spoiled, and 
redefined everything we thought we knew about what was 
possible in our sport. The race for the number of Grand Slam 
titles, and even more the race for the GOAT, the famous Greatest 

of All Time, not many people cared about it 
before Federer. 

Of course, Federer didn’t do it alone. He did it 
with the help of the two phenoms who had the 

nerve to look him in the eye and challenge him, 
Rafael Nadal and Novak Djokovic. It is 

strange to see the two greatest rivals of 
Federer’s career were born long after him 
and reached their own unbeatable stages 
long after that of the Swiss maestro. This 
age difference – five years for Nadal and 
six years for Djokovic – probably did not 
help him in his head-to-head with these 

two champions, who are both worthy 
adversaries to him. But this is a debate for 

another time.
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ROGER FEDERER
THE MAN WHO REINVENTED TENNIS

Mariyam Sadiq is part of
Cnergyico’s Refinery Sales Team

        uel is one of the necessities of life; every one of us who owns a 
        vehicle has to go to a fuel outlet to refuel. For most of us, waiting 
in the queue feels like an utter waste of time – time that could have 
been spent either working or completing a chore. Based on this 
insight, retail outlets today are investing heavily to become more 
versatile for their customers.

Most people assume that the fuel business is very profitable; on the 
contrary, the margins are nominal, which is why outlets today are 
expanding their non-fuel retail business since survival on fuel alone 
is unlikely in the current state of the economy.

Globally, gone are the days when everything about a fuel station 
pump had to be vehicle-related. Nowadays, a filling station is 
spruced up with additional facilities that offer a variety of 
value-added services ranging from fuel-related to non-fuel-related 
and services like hygienic toilets, convenience stores, food cafes, 
and banking services like ATMs. Since fuel is usually considered an 
uninvolved category of purchase, bundling more products and 
services through non-fuel retail initiatives transforms the station 

into an add-value station. Without a doubt, NFR advances the role 
of convenience stores as positive economic, social, and 
philanthropic contributors for consumers.

As the global trend seeps into Pakistan, Cnergyico – the front 
runner in the industry – is already en route to implementing a 
diverse NFR model that will modernize fuel stations according to 
the needs of the people. Already, a number of flagship sights are 
under construction, with state-of-the-art facilities that will change 
the fuel experience for the better. NFR is a vital facet of Cnergyico’s 
forecourts, and the company aspires to make it vital for the nation.
Winds in the fuel industry are changing. Soon, the industry might be 
deregulated, which will herald a new wave of competition. Right 
now, people have no option but to get fuel from the nearest pump, 
regardless of the quality & service. But with no regulation, prices of 
each retail outlet will vary, where only the most cost-effective and 
the most value-adding will prevail.

F

NON-FUEL RETAIL
ONE STOP SOLUTION FOR ALL

Asjad Nomani is part of
Cnergyico’s Oil Marketing Team



THE STING OF SICKNESS 
              hen it comes to killing humans, no other animal – not sharks, snakes, or crocodiles – 
              is as deadly as the mosquito.

Dengue fever is a virus spread through the bite of the Aedes Aegypti mosquito (female 
mosquitoes), nicknamed “break-bone fever” because of the severe pain it causes. 
Dengue infects about 400 million people every year and kills more than 20,000. Warming 
temperatures due to climate change have expanded the geographic range of the 
mosquitoes, driving up the number of dengue cases in recent years.

Dengue is an illness that occurs by the bite of mosquitoes infected with the dengue 
virus. Symptoms are usually flu-like but can worsen to severe dengue (dengue 
hemorrhagic fever), a life-threatening condition. Getting infected a second time 
increases your risk of serious symptoms. You can get vaccinated if you’ve already had 
dengue once. It isn’t contagious from person to person except when passed from a 
pregnant person to their child.

Dengue fever symptoms start to appear 4 – 10 days after a dengue-infected mosquito bite 
and can last three to seven days. About 1 in 20 people sick with dengue develop a severe 
infection after their initial symptoms begin to fade. Warning signs of severe dengue are 
usually seen 24 to 48 hours after your fever goes away.

Recently, the virus has gripped the country, in the wake of the floods. Due to pools of 
stagnant water in many areas around the country, the population of mosquitoes and 
various insects is exploding, which is giving rise to many diseases, but dengue is the most 
dangerous of them all. Since dengue is a virus, there is no medicine to treat it, only its 
symptoms can be managed.

Right now, the best protection is its prevention. The following tips can adequately protect 
you from getting infected:

●    Stay hydrated
●    Use mosquito repellant
●    Wear full-sleeved clothes
●    Regularly spray household insecticides at your residence
●    Avoid spending time outdoors
●    Stay vigilant to the symptoms; if any appear, contact your doctor immediately

W

Ali Inayat is part of
Cnergyico’s Taxation Team

INTERESTING FACTS
●    There’s only one Shell gas station shaped like a shell.

●    The Eiffel Tower was originally intended for Barcelona.

●    Octopuses have three hearts.

●    The last letter added to the alphabet was actually J.

●    In the Philippines, McDonald’s serves spaghetti.

●    Cotton candy was originally invented by a dentist.

●    The world’s largest waterfall is underwater.

●    Changing fonts can save printer ink.

●    The Empire State Building has its own ZIP code.

●    Blue whale tongues can weigh as much as an elephant.

●    The shortest war in history lasted 38 minutes.

●    Lobsters taste with their feet.

●    Cucumber slices can fight bad breath.
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